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TePe's vision is for people to be able to keep their 
teeth for life. Therefore, we work to raise aware- 
ness of preventive dental care and the connection 
between oral and general health. Our values –  
respect, dedication, cost-effectiveness and  
responsibility – serve as a compass for our  
personal behaviours and our day-to-day work  
at TePe. Our view on corporate social respon- 
sibility is closely linked to our values and to our  
business concept – to manufacture and sell high 
quality functional oral hygiene products, deve- 
loped in close collaboration with dental experts.

With our position as a leading Swedish manu- 
facturer of oral hygiene products, operating  
worldwide, comes a local and global responsibility  
for people and the environment. In 2016, we imple- 
mented a Corporate Social Responsibility Policy 
which includes guidelines on the environment,  
energy and quality, our code of conduct, business 
ethics and charity/sponsorship.

Matters of responsibility and sustainability are  
prevalent throughout TePe's business. The man- 
agement team is actively involved in the everyday 
work, and every employee is encouraged to take 
personal responsibility for topics related to  
quality, work environment and sustainability  

Introduction
within their field. TePe’s sustainability report for  
2016 highlights a number of good examples of our  
continuous work for corporate social responsibility  
and sustainability. 

Having our manufacturing in Sweden ensures a 
high quality production under safe and good working 
conditions. The proximity to our largest markets in  
Europe limits the environmental impact coming from 
transports. We also take responsibility by paying  
taxes where we operate. Eklund Foundation, founded 
in 2015, supports research and education within the 
dental field in order to promote good oral health and 
general health.

The ambition for the future is even higher. Renewable 
materials will be introduced in product and packaging 
whenever possible. We already use 100% renewable 
energy today and will invest in our own solar cell  
system for energy production in the near future. In a 
world where joint sustainability efforts are crucial for 
sustainable social development and growth, this is  
an evident part of our strategic focus. 

   / TePe Management Team 
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TePe is continuously striving for long-term improvement and a reduction  
in the potentially adverse environmental impact of its production facilities, 
products, packaging, transport, and handling, so far as is practically  
possible and economically feasible without compromising product  
safety, quality aspects, and hygiene requirements.

 

TePe’s manufacturing processes are developed for maximum energy  
efficiency. TePe promotes a transition to renewable energy sources and 
works with recycling. 100% of the electricity purchased comes from  
renewable sources. Production waste material and heat is recycled. 

Environmentally sustainable 
work practices

Complaints
In the year 2016, the complaint frequency  
of the TePe group was 0,02 ‰, a very low  
number of complaints received. TePe works  
actively to reduce the number of complaints  
and continuously conducts extensive  
improvement and quality efforts.

Energy consumption
100% of the electricity used at TePe in  
Malmö comes from renewable sources,  
so-called green energy. As much heat as  
possible is utilized from the production  
and large parts of the property are self- 
sufficient with regards to heating thanks  
to reuse of heat.

The development of an energy-saving  
mindset is presented in the table, which  
shows how electricity consumption per  
turnover changed in 2012-2016.

100 % 
of the electricity 

used is ”green energy”

 

0,02 ‰ 
complaints during

year 2016
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The table shows electricity consumption based on turnover and the development 2012-2016.
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Suppliers
TePe is certified according to ISO14001 and actively working  
for its suppliers to have a pronounced environmental policy  
and a clear code of conduct, which considers human rights  
and counteracts corruption. In assessing potential suppliers,  
these policies play a major role in whether they are engaged  
or not. A risk assessment for each supplier is usually performed.

In 2016, only 20% of TePes suppliers did not have a pronounced  
environmental policy or could not present an environmental  
certification (see the chart below). Several of the suppliers  
said that they had an environmental policy, without being able  
to present a guided document. TePe continuously works to  
increase the knowledge among its suppliers and prioritizes  
certified suppliers. 

57 %
23 %

20 %

ISO 14001/EMAS certified

Environmental policy

No system

The table shows the status regarding  
suppliers’ environmental policies.
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Environmental requirements according  
to TePe’s quality system
When feasible regarding economy, production and quality,  
TePe shall: 

• Choose products, services, and transports that do not  
 directly or indirectly cause significant environmental  
 impact according to TePe’s supplier assessment, or put  
 corresponding demands on the supplier.

• When purchasing wood raw materials, take into account  
 the quality of, e.g., vein and fiber direction to reduce  
 resource consumption.

• When purchasing packaging, claim recycled paper,  
 non-chlorinated paper and water-based printing. 

• Regarding all purchases, communicate with the supplier  
 regarding the possibility of low environmental impact options.

• For deliveries, require these to be performed by certified  
 companies or companies approved by TePe.

• When purchasing transports, prioritize environmentally  
 certified carriers and ask for permits where required.

• Arrange the transport ourselves.

• Select supplier by rating on supplier list.
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Transport and travel
When purchasing transport services, environmen- 
tally certified carriers are always prioritized. Local  
companies are considered when possible, to reduce  
the environmental impact of transport to TePe.  
The fact that the production is located near the  
company's largest markets in Europe limits the  
environmental impact of transport.

TePe has also invested in advanced video confe- 
rencing equipment to promote the collaboration 
between the companies in the group. Many journeys 
can be replaced by video conferences, thus saving  
the environment and contributing to a better work  
environment for the employees who travel a lot.  
The equipment is available at TePe’s offices in  
Sweden, Germany and the UK. The subsidiaries  
in Italy, France and the Netherlands can use the  
video conferencing via Skype for business. 

Recycling of plastic 
TePe focuses on a circular economy and uses a  
sophisticated method of recycling waste material  
in the production. All plastic waste material which  
is normally discarded or sold is reused by grinding  
and blending with new plastic granules. An additional 
positive effect of this is the opportunity to reduce the  
pigment involved. Many of TePe’s injection moulding 
machines for plastic components are equipped with  
their own mill for grinding the plastic. This ensures  
that there is no contamination between the plastic  
materials and that the product colour is maintained.
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TePe is committed to providing a good and safe working environment  
for all employees. The range of professions, skills and experience within  
the organization creates a dynamism which is important for maintaining 
steady growth. The diversity is a strength, which also requires great  
respect for everyone's tasks, differences and views. Therefore, TePe  
works actively for diversity and gender equality at all levels. 60% of  
TePe's management team are female, and at management level, the  
distribution is 50/50 between women and men. More than 25 languages  
are spoken in the organization.  

Employees

Education of employees 
Everyone who works at TePe partakes in basic odontology training  
to be able to communicate the importance of preventive oral care and  
tell customers, suppliers, stakeholders, family and friends about TePe’s  
products. In 2016, 66 new TePe employees were educated in oral health,  
which is equivalent to 100% of those employed during the year. 
 
All employees are also educated in corporate responsibility. Everybody  
is encouraged to take environmental responsibility for their professional  
work and to be especially aware of the importance of energy efficiency.  
The introduction programme offered to new employees also ensures that  
TePe's values and policies regarding quality and the environment are  
communicated to all.

Work environment
The work environment is an important and significant part of TePe's  
continuous improvement work. Four security inspections, as well as  
follow-ups of these, were carried out in 2016.  

Regarding the remarks which were the result of the security inspections  
in 2016, only 1 remained after 3 months. This means that > 99% of the  
remarks were resolved within 3 months.

50/50 
between women and men 
at management level 
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Healthcare
TePe cares about the employees' health and is continuously working  
for a healthier organization. Among the activities can be mentioned: 

• Continuous health checks for all employees.

• Lectures on health.

• Subsidized active healthcare.

• Opportunity to see a nurse at the workplace several times a year.

• Help to stop smoking.

• Encouragement to participate in social and health promotion activities  
 such as the Midnight Run in Malmö.
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TePe’s and the owner family Eklund's commitment for oral health  
and their close relation to the dental profession is also visible  
through the Eklund Foundation. The foundation was established  
by the Eklund family in 2015 in connection with TePe’s 50th  
Anniversary, in order to support international research and  
education within the odontological field for many years to come.  
For the first time in 2016, the foundation distributed SEK 1.5 million  
to a number of selected research projects in different countries.  
Also in 2017 and in the coming years, the Foundation will allocate  
funds for relevant research in odontology.

Eklund Foundation
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TePe’s social  
commitment 
Significant for TePe's commitment is the span from  
local to global topics. At an international level, TePe  
participates in the ISO Dental Care Committee, which, 
among many things, ensures the quality of interdental 
brushes through a standardized size system. In 2016,  
TePe was honoured with the Export Hermes Award  
for its successful exports, as well as the Job Comet  
of the Year Award for its job creation efforts in the  
Malmö region.

Paying taxes where the company operates is a self- 
evident part of TePe's social commitment, as well as  
efforts to strengthen the Swedish industry, for example 
through the cooperation with the Fosieby Enterprise  
Group and with the Chamber of Commerce and  
Industry of Southern Sweden, where TePe's CEO  
is represented.  

TePe participates in Industrinatten, an annual Malmö  
event aiming to attract young people to industrial  
enterprises, and is also engaged in a project for  
health equity led by Malmö University. TePe regularly  
supports various local initiatives that promote the  
development of the region.

Both locally and internationally, study visits, lectures  
and teaching form a constant part of TePe's efforts  
to raise awareness of oral health and its effect on  
general health – a sustainability work aimed at impro- 
ving the quality of life for people around the world.
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